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VALUES AND VALUE ORIENTATIONS, THEIR ROLE 
IN THE DEVELOPMENT OF PERSONALITY 

Oksana RYBAK 

Ivan Franko National University of Lviv,
1, Universytetska St., Lviv, 79000

The article focuses on the concept of values and value orientations, different approaches 
of numerous scientists towards de  nitions of these terms. The article includes a research of 
the in  uence of values and value orientations on the development of a person. The scheme 
of  xing and appropriation of value, as well as the process of its integration in the structure 
of personality was considered. It is proved that the system of values and norms is a very 
complicated multi-layer system.

When we think of our values, we think of what is important for us in our life. Each of 
us has a number of values (e.g., achievements, safety, benevolence) with varying degrees 
of importance. A particular value may be very important to one person but not important 
to another. The value theory of S. Schwartz adopts a conception of values that speci  es six 
key features:

1) Values are beliefs. When values are activated, they become  lled with feelings. 
People for whom independence is an important value become worried if their independence 
is threatened, feel desparate when they are helpless to protect it and are happy when they 
can enjoy it. 

2) Values refer to desirable goals that motivate actions. People for whom social order, 
justice and helpfulness are important values are motivated to pursue these goals. 

3) Values are not limited by speci  c actions and situations. For example, such values 
as obedience and honesty may be relevant in the workplace or at school, in business or in 
politics, in relationship with friends or strangers. This feature distinguishes values from norms 
and attitudes which usually refer to speci  c actions, objects or situations. 

4) Values serve as standards or criteria. Values determine selection or evaluation of 
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actions, policies, people and events. People decide what is good or bad, justi  ed or illegitimate, 
worth doing or avoiding, on the basis of possible consequences for their cherished values. 
But the impact of values in everyday decisions is rarely conscious. Values become conscious 
when actions or judgments have con  icting implications for different values one cherishes. 

5) Values have strict hierarchy of importance in relation to one another. People’s values 
form a strict system of priorities that characterize them as individuals. Do they attribute more 
importance to achievement or justice, to novelty or tradition? This hierarchical feature also 
distinguishes values from norms and attitudes. 

6) The relative importance of multiple values determines our actions. Any attitude or 
behavior typically has implications for more than one value. Values in  uence actions when 
they are relevant in the context and important to the actor.

The above-mentioned are features of all values. What distinguishes one from another 
is the type of goal or motivation it expresses. The values theory de  nes ten broad values 
according to the motivation that underlies each of them. These values are likely to be 
universal because they are grounded on one or more of three universal needs of human 
existence which they help to handle. These requirements are needs of individuals as biological 
organisms, requisites of coordinated social interaction, and survival and welfare needs of 
groups. Individuals cannot successfully cope with these requirements of human existence 
on their own. 

On the contrary, people must articulate appropriate goals to cope with them, communicate 
with others about them, and gain cooperation in the pursuit of these goals. Values are socially 
desirable concepts used to mentally represent these goals and vocabulary used to express 
them in social interaction. 

Keywords: values, value orientations, value system, goals, terminal values, instrumental 
values, moral values.


